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FACULTY OF COMMERCE AND MANAGEMENT  

 

PROGRAM TITLE: MASTER OF COMMERCE (M.Com.) 

 

Proposed Intake: 30 Students. 

 

M. Com under Credit System offers an opportunity to the learner, to broaden the horizon 

of Commerce education as it gives a fair chance to every single learner to exhibit his 

talent, acquired skills in commerce subjects and enhance his personality. 

 

Objectives: 

a. To equip and train Post Graduate students to accept the challenges of the business 

world by providing opportunities for study and analysis of advanced commercial and 

business methods and processes.  

b. To develop independent logical thinking and facilitate personality development.  

c. To equip the students to seek suitable careers in management and entrepreneurship.  

d. To acquaint students with the significance of research in business.  

e. To impart skills regarding methods of data collection and their interpretations.  

f. To develop communication and analytical skills among students.  

 

Duration: The M.Com. Course will be of Two Years duration consisting of two parts. 

i.e. Part I and Part II. Each part has Two Semesters. Thus the M.Com. Course is of Four 

Semesters. 

 

Evaluation Pattern is 50 : 50 
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Eligibility:  

1. The student who has passed any Bachelor's degree of this University or any other 

recognized University shall be eligible to be admitted to M.Com. Course.  

2. Candidates who are in their final year of bachelor’s degree, are also eligible to 

apply. However, such candidates will have to submit the original certificate of 

having graduated and a mark sheet of the final year degree examination while 

joining the course. 

Course Structure: 

The M.Com. degree course will be of two year duration consisting of four semesters 

and of minimum 96 credits as below: 

 

Sr. No Semester Total Credits 

1 Semester I      24 

2 Semester II  24 

3 Semester III  24 

4 Semester IV  24 

Grand Total     96 

 

In each Semester, there will be four papers of 100 marks each out of which 50 marks 

will be for Internal Assessment (attendance, home assignments, class tests, long term 

papers, classroom presentation and 50 marks for University Examination. Thus M.Com. 

degree examination, four Semesters shall be of 2400 marks and of minimum 96 credits 

altogether.) 
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The following specializations shall be offered in Third and Fourth Semester: 

● Advanced Accountancy & Taxation 

● Advanced Banking and Financial System 

● Management  

● E-Commerce  

Students shall be permitted to opt for ANY specialization in Sem- III  
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Master of Commerce (M.Com.) Program  

Under Choice Based Credit, Grading and Semester System  

Course Structure 

M.Com. Part- I (Semester -I ) 

(To be implemented from Academic Year- 2023-2024) 

 

Course Code  Semester I  Credits 

 Core Courses (CC) 

101M Cost and Management 

Accounting  

CC 04 

102M Business Economics  CC 04 

103M Organizational Behavior CC 04 

104M Marketing Management  CC 04 

105M Skill Enhancement Courses (SEC) 

106M Indian Accounting Standards  SEC 04 

107M Business Ethics and Corporate 

Governance 

SEC 04 

Total Credits     24 
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M.Com. Part- I (Semester -II) 

(To be implemented from Academic Year- 2023-2024) 

 

Course 

Code  

Semester II  Credits 

 Core Courses (CC) 

201M Business Research Methods CC 04 

202M Macroeconomics concepts and Applications CC 04 

203M Corporate Finance CC 04 

204M Advanced Financial Management  CC 04 

205M Skill Enhancement Courses (SEC)  

206M Data Analysis Using Software SEC 04 

207M E-Commerce SEC 04 

Total Credits     24 

 


